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♦ SEPTEMBER 24-27, 2009 

CSI WEST REGION CONFERENCE 
Location: Doubletree Hotel 
 200 Marina Blvd, Berkeley, CA 

♦ THURSDAY, OCTOBER 15, 2009 

CHAPTER BOARD TELECONFERENCE 
Time: 3:30-4:30 pm 

♦ THURSDAY, OCTOBER 22, 2009 
1:00- CSI-SPONSORED CONFERENCE:  
5:30 pm: “San Diego County Design-Build 

Construction Technology for a 
Sustainable Community” 

5:30- GENERAL MEMBERSHIP 
8:30 pm: DINNER MEETING 
 Presentation by NAVFAC Southwest 

on design & construction opportunities 
& technology requirements within the 
next 2 years 

♦ WEDNESDAY, NOVEMBER 18, 2009 

JOINT SESSIONS WITH AIA PALOMAR 
Topic: ADA 
 
The 2010 Institute Convention will be held  

at the Philadelphia Convention Center,  
May 11-14, 2010. 
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THE CSI SAN DIEGO CHAPTER IS AN AIA/CES 
REGISTERED PROVIDER. MOST CSI PROGRAMS 
QUALIFY FOR AIA/CES LUS (UNITS AUTOMATICALLY 
RECORDED FOR AIA MEMBERS). 

T he Chapter’s General Membership dinner meetings listed below are scheduled to be held at the 
Admiral Baker Golf Course Clubhouse, unless otherwise indicated.   

Click here for DIRECTIONS. 

The TIME SCHEDULE for these meetings is as follows: 

5:30 pm - Networking, Cocktails, 
Product Vendor Tabletops 

6:30 pm - Buffet Dinner 
7:15 pm - Announcements 
7:30 pm - Program 

 RESERVE TODAY!  
sdcsi@cox.net 

877.401.6733 ■ 619.401.6733 

SDCSI accepts MasterCard, Visa & 
AMEX for ALL Chapter events. 

Click here for credit card 
authorization form. 

Click here 
for Reservation/ 
Payment Policy. 

mailto:sdcsi@cox.net
mailto:sdcsi@cox.net
http://www.sandiegocsi.org
http://sandiegocsi.org/generalmeetingdirections.pdf
http://sandiegocsi.org/policy.html
http://sandiegocsi.org/ccauth.pdf
http://www.vistapaint.com
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Meet  Your Chapter Board Members ...  Meet  Your Chapter Board Members ...    
VICE PRESIDENT/PRESIDENT ELECTVICE PRESIDENT/PRESIDENT ELECT  

Architects and specifiers haveArchitects and specifiers haveArchitects and specifiers have   
always looked to Sherwinalways looked to Sherwinalways looked to Sherwin---Williams for Williams for Williams for 

quality products and technical quality products and technical quality products and technical 
services. That’s because they knowservices. That’s because they knowservices. That’s because they know   
our products are the most advancedour products are the most advancedour products are the most advanced   

in the industry, and our team of in the industry, and our team of in the industry, and our team of 
professional problemprofessional problemprofessional problem---solvers is solvers is solvers is 

unmatched in the unmatched in the unmatched in the 
diversity of their skills diversity of their skills diversity of their skills 

and years of and years of and years of 
experience. experience. experience. John John John 

Dumesnil Dumesnil Dumesnil is one of our is one of our is one of our 
dedicated architectural dedicated architectural dedicated architectural 

consultants ready to consultants ready to consultants ready to 
help you with any help you with any help you with any 

technical questions or technical questions or technical questions or 
coatings specificationscoatings specificationscoatings specifications...   

Give John a call at (619) 665Give John a call at (619) 665Give John a call at (619) 665---934193419341   
for all the right angles.for all the right angles.for all the right angles.   

THE PROS KNOW. ASK SHERWINTHE PROS KNOW. ASK SHERWINTHE PROS KNOW. ASK SHERWIN---WILLIAMSWILLIAMSWILLIAMS...   
Visit our website atVisit our website atVisit our website at   

www.sherwinwww.sherwinwww.sherwin---williams.comwilliams.comwilliams.com   
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For all the righFor all the rightt  

N eal was born and raised in 
“The San Fernando Valley” 

area of Los Angeles. High school 
in the early 70’s included two 
undefeated seasons as an all 

league defensive lineman, cruising the boulevard, and 
surviving the 1971 earthquake. He spent two years at 
Cal State Northridge before transferring to and 
graduating from San Diego State, with a BA degree in 
1977. 

Life in south Mission Beach proved too good to pass up 
so Neal stayed in San Diego after graduation. His life in 
sales began with Campbell’s Soup and then turned to 
Doors, Frames and Hardware. He has been selling and 
servicing the Construction Industry for 26 years. 

Neal became interested in CSI several years ago as an 
avenue to meet the Architects, Designers and other 
Product Reps that influence his business and his 
success. He found the CDT and ultimately the CCPR 
classes to be very valuable in understanding the 
“process” of conception, design, constructing and 
completing a project.  As hard as it seems in the middle 
of any given project, yes, there is a plan.  

As the VP / President Elect of CSI San Diego, Neal sees 
CSI as a very important tool to the success of its 
diverse members. “We need to push the envelope to 
provide a creatable and measurable value to everyone. 
With a recognizable Value will come added participa-
tion and added membership.”   ■ 
 

Don’t miss Neal’s article,  
“My Take” As President Elect, from the  

2009 CSI National Convention  
which begins on page 5 of this newsletter. 

     Neal Drell, CSI, CCPR 
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“My Take” As “My Take” As PRESIDENT ELECTPRESIDENT ELECT  
A delegate report from Construct2009 and The CSI Annual Convention—Indianapolis, Indiana 

as reported by Neal Drell, CSI 

A s a new active participant in the National CSI scene, I have developed a new perspective of our organization. 
Nationally, CSI is an accumulation of small, individual, self-contained groups called “chapters.” These chapters are 

made up of groups of very diverse individuals with the common goal of unifying the ever-changing construction industry.  

I went into this event, first as a newly elected representative of the San Diego Chapter of CSI, then as a product rep, or 
vice versa. I planned to spend some time on the exhibit floor but most of my time taking advantage of the many 
“Leadership” classes being offered; due to the weather outside, I was able to do both. 

THE PRESIDENT / PRESIDENT ELECT SEMINAR 

This event was very much worthwhile.  Many questions were 
raised and many ideas were shared. These are the key points 
and thoughts that I took away from Construct2009. 

Q. What do members Value Most in CSI? 
A. The Diversity of its local chapters and local 

members. 
• Chapter members need to understand that they 

are not alone. 
o Encourage others 
o Ask other members for help. 
o Give your time to help others. 

Q. CSI, who are we? 
A.1. Our average age is 50 years old. 
A.2. Our average member has been in CSI for 10 years. 
A.3. 87% of our membership is based in a local chapter. 

Q.  What is our Value to other members of CSI and 
the construction industry? 
A.1. As an industry, “construction” is based upon 

personal relationships and the priceless 
experiences of time on the job. 

A.2. Construction, as in most fields, book knowledge is 
one thing, but it is time in the industry that is the 
true measure of a perceived value.  

A.3. The old saying “time is money” has many meanings, 
one being that we get paid for our knowledge and 
our ability to put that knowledge to good use.  

Q. As a CSI Board member, what are your legal 
obligations / Fiduciary Duties? 
A.1. Due Care—you must use reasonable care in 

conducting business. 
A.2. Duty of Inquiry—all suspicion must be explored. 
A.3. Duty of Loyalty—conduct business in the best 

interest of the corporation and its members.  

(cont’d on page 8) 

Michael Burke 

 

4125 E. La Palma Avenue, Ste 250 

P.O. Box 17866 
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Noting Noting Waterproofing Waterproofing on Drawingson Drawings  
by Rob Smith, CSI, CCS, RA 

I n reviewing Drawings, I have noticed the term “waterproofing” is often loosely used and confused with other 
materials. There are at least 10 different types of waterproofing, and if the project has more than one, it is best to 

coordinate the drawings and specifications by using designators—WP-1, WP-2, etc. The following are the preferred 
callouts for items sometimes mistakenly labeled as “waterproofing.” 

Vapor Retarder:  Used under concrete floor slabs on grade, sometimes encased in sand. Don’t use the term 
“Visqueen” either. Visqueen is an archaic name for an inferior product that we don’t want to use. It is best to specify 
compliance with ASTM E1745, either Class A, B or C, with Class A being the highest class. 

Weather Resistive Barrier (WRB):  Sometimes called building paper, this occurs under exterior siding, wall panels, 
or plaster. I prefer to use “WRB” on Drawings, since that’s what the Code calls it. Some examples are Tyvek, Typar, and 
Grade “D” Paper. See CA Building Code (CBC) Section 1402.1.  

Self-Adhesive Flashing (SAF) Membrane:  This is normally a self-adhesive (peel & stick) rubberized flashing sheet or 
tape (Trade names:  Ice & Water Shield or Jiffy-Seal). Use it under copings, parapets, and where recommended by 
manufacturers.  

Underlayment:  A smooth sheet material placed over rougher substrates to achieve a surface suitable for application of 
tile or shingle roofing, metal roofing or siding, etc. This may be the same material as WRB or other type of roofing felt.  

Water Repellent:  A clear sprayed-on protective coating used on exposed exterior concrete or masonry wall surfaces.  

Roofing Membrane:  Roofing is exposed; waterproofing is concealed.  

Traffic Coating:  Cold liquid-applied, seamless, elastomeric membranes that are a wearing surface for pedestrian or 
auto traffic. Sometimes called Traffic Membrane or Deck Coating.  

Ceramic Tile Waterproofing:  Waterproof membranes 
for thin-set (and some thick-set) applications include sheet 
membrane waterproofing; fluid-applied waterproofing, both 
fabric-reinforced and unreinforced; latex-portland cement 
mortars; and urethane tile-setting adhesives. The industry 
standard is ANSI A118.10. Unless these products are self-
adhering, they are generally adhered to the substrate with 
the same thin-set mortar used to install the tile. 

Always coordinate the Drawing nomenclature with the 
Specifications, so all is clear, concise and correct !   ■ 

mailto:sdcsi@cox.net
http://www.sandiegocsi.org
http://www.rcpblock.com
http://www.woodworkinstitute.com
http://www.pacpoly.com
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SDCSI SpecTickle Editor 
P.O. Box 191307 

San Diego, CA  92159-1307 

SDCSI Hotline: 619.401.6733 
Toll-Free: 877.401.6733 

Administrative Office: 619.593.9988 
Fax: 619.593.9989 

Email: sdcsi@cox.net 
Website: http://www.sandiegocsi.org 

AADDRESSDDRESS S SERVICEERVICE R REQUESTEEQUESTEDD  

SDCSI GSDCSI GRATEFULLYRATEFULLY A ACKNOWLEDGESCKNOWLEDGES  
TTHEHE G GENEROUSENEROUS S SUPPORTUPPORT  OFOF  
OOURUR M MONTHLYONTHLY A ADVERTISERSDVERTISERS 

BMI PRODUCTS OF NO. CALIFORNIA, INC. ........  p. 3 
FRAZEE PAINT & WALLCOVERING .....................  p. 5 
LA HABRA PRODUCTS, INC. ...............................  p. 5 
PACIFIC POLYMERS, INC. ...................................  p. 10 
RCP BLOCK & BRICK, INC. ...............................  p. 10 
THE SHERWIN WILLIAMS COMPANY .................  p. 3 
VISTA PAINT ARCHITECTURAL SERVICES ..........  p. 2 
WOODWORK INSTITUTE..................................... p. 10 

NEW NEW SSPECPECTTICKLEICKLE A ADVERTISINGDVERTISING  RR ATESATES 
 
Business Card: $275 for 6 issues OR $500 for 12 issues 

 ¼ page: $550 for 6 issues OR $1,000 for 12 issues 

1-page flyer  $125 - members; $150 - non-members 
 per issue: 

CONTACT the Chapter office at sdcsi@cox.net or 
619.401.6733 (toll free 877.401.6733) for information. 

DEADLINE for OCTOBER SpecTickle input:   

FRIDAY, OCTOBER 16TH 

CSI InstituteCSI Institute  
800.689.2900800.689.2900  

www.csinet.orgwww.csinet.org  

SAN DIEGO CHAPTERSAN DIEGO CHAPTER  
The Construction Specifications Institute, Inc.The Construction Specifications Institute, Inc.  

N ow is a great time to start advertising in the 
local San Diego Chapter CSI publications 

because we have added some new features that make 
your advertisements even more effective.  

Because over 90% of our publications are now 
electronic, all email and website addresses have 
live hyperlinks to your website address. This allows 
individuals who are reading your ad to instantly click 
on your company website to be connected to you. 
This simple change makes your ad a powerful tool to 
instantly connect you to potential customers.  

Adding these “hyperlinks” also increases the rating of 
your company website on various search engines, 
including Google, because search algorithms are 
based in part upon the number of links to and from a 
site, and your ad will show up with links every time 
we publish a new issue. 

Another new feature we offer is the ability to get a 
discount off the regular rate by advertising for an 
entire year.  (See rates shown at the left.) 

To take advantage of the hyperlinks and other new 
advertisement features immediately, contact SDCSI at 
sdcsi@cox.net or call Margy Ashby at 619.401.6733 
(toll free 877.401.6733) to get signed up.  

If you have any questions about the rate structure or 
any of the features cited above, contact Matthew 
Boomhower, Chapter Communications Chair, at 
matthew@southerncrosspc.com or 858.395.8657.  A
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